
The business of being a visual artist & designer: 

by Reuben & Calita Munro



Market: Past, present, and future.

The brief, in this project, was to 
create a website targeted at a 
niche market. 

The process started with several 
mind maps, which helped refine 
the development of the business 
plan.

This planning set the foundation 
for a well thought out website, and 
will also serve as a key document 
when developing the business 
(Ember Design Studio).





Vision Statement

Our vision is to interpret our client’s dreams and 
ideas into a visual concept. They can visualize before 
they finalize, saving money, time & resources.



Brand Identity





Target 
Market



Competitors

This is a range of potential 
competitors' websites.

The research helped with the 
layout, colour scheme,  
information provided and what 
Ember Design Studio's niche 
market could be.













An overview of 
competitors, and 
their strengths 
and weaknesses:



Website Design





Brand Strategies

How to 
measure our 
performance

Networking- 
meet people. 
Online 
advertising. 
Run a 
competition 

KPI
Surveys
Testimonials/ 
word of mouth 

Keep up to date 
with technology

Purpose: To create functional and personalised visual designs, that are sustainable. 

Big idea: Communicate identity through sustainable design. 

Promise: To personalize designs to suit our clients. We strive to put our customers’ needs first.

Strategy: Focus on asking the right questions, to get the answers we need to create a personalised design 

concept. 

Story: No need to guess if the design will suit your space, you can now visualize through the use of technology. 

Values: Technology driven, innovative and creative design, sustainable thinking, 

Goals: 

• To understand our client’s needs and present a number of outcomes that suit

• To keep up to date with new trends and technology. 

Strategies:

Defense plan
Attract new 

clients


